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Marketing Program Overview



History and Expertise

« Woonteller Ink (Wink) has worked with Cresa for 25 years.

e Original PR/marketing firm of Cresa LLC
 Strategic positioning and corporate ID
 Integrated services messaging

 We offer Cresa offices...
* Full-service PR and marketing capabilities
 Ability to work on a retainer or project basis
* Flexible billing arrangements
e Excellent ROI
 Free marketing assessment and proposals
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Multiple Cresa Offices Represented

®portland Ottawa, ON
=}
Boston/LLC

. ]
Toronto, ON ™ Providence =
, New York City

Central NJ
East Bay ;
I. San Francisco l.v\I/BaIE'mO{e e
&g ] ashington
Palo Alto o JOse Denver
B

Los Angeles

| |
Dallas

Note that we've worked with the -
Boston and San Jose offices since
inception.




Why Wink?

We help you leverage projects for greater
results, efficiency, and cost effectiveness.

Through content marketing, we provide an
Integrated approach.

We know the industry, the media, and we know
Cresal

Experienced, dedicated staff.
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Public Relations



Deal and Project Announcements

. Cresa Boston
(]
O n g O [ n g Project Management Form for Deals and Assignments

transaction
announcements. coNTACTS

Client point person:

Company name:

Describe client’s business:

Client’s web site:

« Easy process with  cncne
transaction and ransaction inormat OO esiaments
project management
forms.

Today's date: Your name:

Has this deal already been publicized?

Does client need to Would youlike us to
approve our write-up? approach client or will you?

o L i ai SO n With CI i e ntS Client contact/phone number/email?

When did the deal close?

as needed.
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Deal Announcements

SILICON VALLEY
BUSINESS JOURNAL

BANKER & TRADESMAN

2 AKF Group
Vacating

g SO

e : DataDirect
¥ Plugs into
~ == Santa Clara

Globest.....

Real estate is our domain

Seaport
2® District for
" Downtowhn

THEREGISTRY

BAY AREA REAL ESTATE

Portland - e "
Software epresents
SK Telecom

Firm Doubles i
in 35K SF

. i Dogs Logistics in
“. 33K SF Expansion
in Jessup, MD




Office and Staff Announcements

BOSTON
BUSINESS JOURNAL

~ 4
%% CoStar-

Sole
| Remaining Gateway to China: _
"@ Major Tenant Cresa Global Expansion | EKEletWE
Rep Shop Continues, Opens a1 54 Profile:
harts Growth New Office In Hong J Judi Hilton
Under New Kong and Plans . ¢ of Cresa
Leadership More Growth

-

OURNALS.CO

The Midwest's leading source for Commercial Real Estate Mews

Cresa Opens
New Office in
Tampa, Names

Caleb Lewis
to Head
Operations

Former World
Series winner
heading new
Omaha office
for Cresa
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Guest Columns

Hundreds of bylined articles placed In
business and trade journals

Timely market forecasts

‘rending TM and PM issues

“Evergreen” stories such as Conflicts of
Interest

Repurposing and localizing topics

WOONTEILER 4, /-



Guest Columns
The Real Reporter

Project Managers Key to
Successful Real Estate
Projects — But
Organizations Need to
Protect their Interests,
and Industry Needs to
Move toward Professional

Standardization
BY DWIGHT PATTEN AND
GREGOR SMITH

ﬁl“he St scom™
‘ FO Real estate is our domain
> Accounting

«»
CORENET Eia

GLOBAL
THELEADER

Alternative Workplace
Strategies:

Advanced Technology and
Cultural Change Make it
Easier to Optimize Office
Space and Cut Costs

WESTERN

REAL ESTATE
BUSINESS'

The Unique Real Estate Needs
of Startups
By: Eric Turner, Joe Brady, Peter Hamarn

By: Robin Weckesser,
Cresa San Jose

R&p6rter

. CRE Market Conflicts of Interest: Changes on the
; R Looks Bright-- Tenan.ts Are Prorr_npted to Protect @ Horizon,
their Bottom-Line Interests Tenants Need to
For Now and Question Dual Representation be Prepared
By: Joe Sciolla, in Commercial Real Estate P
Cresa Boston By Mike Michaels By: Patrice Cook,

Cresa Portland




o Comprehensive
submarket reports
(editing, pitching)

Market Reports

Tenant Guides

SUPPLY 52IM SF | 3 3 IRPTICN 745,000 5F &

NEW DEVELOPMENT SITES

Avaliabie development capacty cortinues to present opporiunities
o tanants snd wil reeult in large biocks of vacancy In the edating

Clssa A veniony,

THE MBTA RED-LINE EFFECT
Downtown Crossing (DTX) has smerged as a vabls Innovetion hub
due o Red Line prosdmity, spacs avalsbifty, and favorable rerta,

ST INVESTMENT SALES DEMAND SHIFT

Gontinued mibust Investment 3l acivity, Highiightsd by thi BoSton's INNCVAHEN SCONGITY MR s Key S0UC of N
Blacketons GTUpY plan t sell 3.8 milion SF of SE58tE saparstay dermand, whils benking and financisl Instiuions along with Ew
10 Oxfor Properties, the Fockefsler GOUP nd Morgan Staniy, S e
stands to chenge e markets cwnership and s cbjectives,

s45.00 >

$a4.00 i ¥
pazon u -

$aL00

sano0 {
$3000 |
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DOWNTOWMN

RENT

VACANCY

DATA

AVERAGE ASKING RENT (5/5F)
'
w
H

Fshigis

Harvand School of Public Health Landmark Center 110,000 Flancwal
Cabot Corpomtion 2 Saspart Lana 100,000 Rancawal
Carnbridge Innavation Camsr 80 Mik Streat 50, 000 Loana




Media Relations

Editorial calendars

Media contact databases

Ongoing pitching of story ideas

Meetings with reporters

Press briefings

National electronic clipping service and coordination

PDFs/reprints
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Newsletters

l==ue 1, 2015

Does an Open Workplace Work for You?
It's Not an Open or Closed Proposition

What kind of workplace is best for you?
Open or closed? Collaborative or private?

The dabats has intensified, with recent
studiea citing that open offices —ie., floor
plans that maximize the use of open spacsa
and minimize closed moms—may not be
working; in fact, they may be disruptive and
inhibit productivity. Other cass studies
show that they are working, by prometing
collaboration and sparking creativity.

While we should continue thiz dialogue, it's
important that we view this not 52 a one
size fits all solution. The open office works
in many cases but not all. So, before
terants‘occupiers decide on their best
approach, they should perform their dus
diligence and understand what emdironment
iz right for them.

The office of the future—with open,
creative, collaborative space as a
canterpisca— will always evolve along with
technology advances and changes in work
atyles. A good way to think about this issue
iz in terma of a *apectrum” of choices and
cuatomized solutions.

Variables

Whether the open office —or some iteration
themof—is right for you depends on mamy
variables:

#* Industry. While many technology
companies assm to thrive in an open
anvironment or a hybrid version, law
firms, financial inetitutions, and

advertising agencies arm examples of
industriee wheare privacy is important.

Culture and demographics. Tech-sany,
rulti- tasking younger workers ars
typically more adaptabls to open
environments. The culturs in many
traditional offices is more structured, with
sanior exscutives often fesling entitled and
reluctant to give up their comer offices.

Brand. How will your brand be integrated
and reflected in the workplacs in terms of
ita design and implementation? What

dosa the workplace say about your values?

Sustainability. How important as
anvironmental factors like LEED (plans to
promotes enewable energy and employes
health, with natural ighting) and other
“green” considerations?

Maobility. Increasingly, companies ans
allowing more employees, such as sales
staff, to work remotely. While this
reduces space nesds, Many managers
fear this decreases accountability. Inany
evant, employess nesd to return to home
bass at some point to reconnect.

Businees plan. Perhaps most important iz
the nead to align your business plan with
your workplace strategy. ff youam ina
growth mode and must recruit and rstain
talent, creative, collaborative
environments that promete the "live-
work-play” dynamic are attractive lures.

caontinued on page 2

tenant tips

Selecting the Right Project Manager

Looking to cut costs. companies often turn o experienced real
estate service providers to help them negotiate favorable lease
terms. But beyond rent savings, companies can realize even mane
significant savings if they adopt a “project-centric” rather than a
“tranzaction-centric” approach. Today, &= companies strive to
embrace “the offica of the future,” the value of creative and crafty
project managers is rising.

# |In-houss project management. This may ba worth exploring i
you have a professional who has the expertize as well as the
time to dedicate. Most often, this isn't the case. Typically, it is
maore efficiant to cutsourca the work to more experienced
specialists, allowing in-house managers to focus on their core
competencies and work with their advisors.

Independant project manasgemeant firms. Some fims specialize
in this dizcipline, or part of the process. Make sure you
understand their capabilities. Also, since these firms aren’t part
of & corporate real estate team, you run the risk of not integrating
transaction and project management.

news flash

B Rich Rhodes, Managing Principal of our DG office and
‘Grasa's Chaiman since 2013, has bean elected GED of
the firm, and Matt Feenay, Managing Principal, Cresa
Philadeiphia, i our new Chainman of the Board.

Cresa Cares, our national charitsble foundation, has
raised $70,000. Major grant donations will go fo
support The Pinky Swear Foundation, Team Impact,
and Greenhouss Scholars.

Cresa's domestic and international expansion
with & new o
Argentina, Belgium, and the Netherdands.

Follow Creaa news and commentary

through our blog and social mediac

cresa.com | cresa.com'blog | twitlercomicresacorp
facabook_com/oresacorp

Traditional commercial real estats firms. Some of the lamger
firms have a project managament component. Be advised,
though, that traditional firms represent both the tenant and

the landlord, creating the patential for conflicts of interest.

= Tanant rep advisory firms. In this model, corporate real
estate advisors work hand-in-hand with project managers in
their firm, to ensure continuity, efficiency, and accountability.

In the final analysis, the right project manager can mitigate
risks, save time, and improve RO Further, the right advisor
can be an insurance policy not only to & successful
construction project, but also to a future parinarship.

So, consider an integrated, start-to-finish approach to your
real estate neads, beginning with site selection and continuing
with leasa negotiation {including a fair tenant improvement
allowancs), and project management. The right project
managers will navigate around the thousands of potential
pitfalls and squesze savings every step. They will plan
intelligently and ensure everything is in placs. . .down to the
last coat hook.

client corner

Cresa Shines for Valley of the Sun

At Cresa, we talk about the importance of integrated corpaorate
sarvices and the benefits to clients when transaction
managament and project management team up. Hemisa
recent example:

Valley of the Sum United Way (VSUW), a large nonprofit that
works to promote the well-being of families and children, was
looking for a more efficient, state-of-the-art facility to allow its
employess to grow and flourish. VSUW engaged Cresa
Phosenix to handle site selection and lease negotiation as well
as ovarssa the design and construction of a new,
33,000-squars-foot headgquarters.

A great advantage to VEUW was that Cresa Project
Management was invohred from the onset of the assignment
with strategic planning, preliminary budget projections, space
programming, and vendor selection. Then, thanks to good
collaboration and seamless execution, the result was a
coat-affective, custom-built workspaca that incorporates “office
of the future” features such as hoteling/space sharing and
facilitates a mobile workforce initiative.

Bottom line? According to VSUW, Cresa performed beyond
axpactations.




Awards

| ' The Boston Globe
TOP Inc.

(OSTAR PLACES rep
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Digital Media



Email Marketing

Created the original
TenantReport template

Topic development and
localizing

Customizing template
and design

Contact database
management

Distribution and analytics

lenantReport S

SILICON \'ll.l.E'lfBﬂY AREA

March 2014

Managing Your Relocation or Office Build-out:
what Tenants Need to Know

In this edition of the TenantReport, we thought it would be useful to
share the February issue of Somsctios, Cresa's national nevwsletter, which
is publishied several times a year,

In particular, we'd ke to call to your attention two pieces that have
important project management implications for tenants:
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Web Management

e Localization

« Content Management
System (CMS) updates

« News page maintenance

e BioS

« Home page updates
e Customized to meet your

needs

 Blogging

Home = Locations = San Jose

Ba

Follaw Cresa San Josa

Cresa SanJose

F30 5. winchester Boulevard
Suite 00

Zan Jose, CA 95128
402554 2255 tel
4085540704 fax
MapsDirections

Caontacts

Mike Michasls
Managing Principal
Email
4025818312 tel

John Brady
Managing Principal
Email

402554 2255 tel

Robin Weckesser
Managing Principal, Project
Management

Email

[LEW- P TR

(®lSS12] The Tenant's Advantage

Subleases & Sales | Follow Us [0 B E1E

Firm Feople Locations Services Success Stories

San Jose
Silicon Valley Inclustrial

v VvV Vv

Supply Vacancy Abszorption

Welcome!

Thank you forwiziting the Silicon Valley web pages of Cresa. With offices in San Jose
and Palo Ato as wellas additional regional offices in San Francizeo and Emenville, we
arathe Bay Area's lrgest corpomte real estate advisony firn specializing in tenant
reprezentation.

Despite thesetimes of continued economic uncerainty, ourlocal offices continue to
flourizh. Az a real estate senvices patnership. we offer tenants a stable. dediated
advocate that has no debt, increasing revenues, and a growing takent pool.

Qur Advantage

Qurteam provides stmtegic and customized real estate solutions fortenants,
implemented through our global platform. Since we exclusively represent tenants, not
landlords, weavoid potential conflicts of interest. Also distinguizhing curfim iz our
commitment to corpomte real estate senvices such as stmtegic planning and project
management, which we integrate with tmnsaction management. Compared to mast
commerzial real estate fimns in thearea, we hawean unosually high mtio of project
managers to brokers.

Wewvalue ourclients equally and have the flexibility to seale our senices to meet their
needs. Through our customized approach and comprehensive suite of copomte
services, we provide the resounces necessany to implement solutions, mnging from
one-time local real ertate transactions to management of entire global real estate
portfolios.

Search

Insight Career:

A

Avg. Lease Rate

E]

Tweets W Follow

Cresa Silicon
Valley
@CresaSankse
[ your favarite online
retailer opanacla "hrick-
anc-mortar” shopin
Faanksa woukl you
visi
tim & com /business, -

5 Show Summar,

Cresa Silicon
ﬂ Valley

@ resaSanoss
Google vwantsto turn
=y phones o wi-fi
hotspats:
bizjournaks.com /sanjose,

Whenwas the st time
Why Cresa?
‘Watch o short
animated video.
[== .

Best
Places

-
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Social Media

Twitter
Facebook

LinkedIn profile
recommendations

T Tweets Tweets and replies
Cresa Silicon Valley

. ) . .r n Cresa Silicon Valley &CresaSanlose 25
YOUTU be Channel creation and e R e If your favorite online retailer opened a
m anage me nt "brick-and-mortar” shop in #SanJose,

would you visit? latimes.com/business
/la-fi...

Bl Cresa Silicon Vallev =Cresasanoze - 2k

Customized, easy-to-follow
social media tutorials

News content sharing

X [ |
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Video Creation /7 YouTube

e Coordinated production for
the new corporate Project
Management animated

video.
O
N

Workplace Solutions

=
q

e Produced and created a
video series for Cresa
San Jose.




Other Services



Collateral

SOQ

Brochures
Datasheets

Digital presentations

Success Stories/Case
Studies

Media Source Sheet Boston

200 State Strest, 13th Floor . Boston, MA 02109 = 517.758.6000
Market Market
ﬁ Joe Sciolla Managing Principal Q Matt Harvey Dowmtown
sy Managing Principal = ©resa Boston -3 Principal
‘l £17.758.6004 od “ 617.756.6003 dd
| 617.821 4440 cel S08.963.B584 cell
JEI’.R}.&F_TUE&.@I""I mha*\e:.--ﬁx:uesa.:an
Davwnibowm
Rick Lowe Dowrown Viee Preogent N
Ei;r;;p:ﬂlm » 17.756.6071 dd
E08.801.3405 eal haccaioresa.com
rlowieihirasa, oom

Boston Fact Sheet

200 State Street, 13th Floor » Boston, MA 02109« 617-758-6000

Overview/ Niche
« Founded in 1985, Cresa Boston is the headquarters of Cresa LLC, North America's largest corporate real
estate advisory firm that exclusively represents tenants.
# By serving tenants, not landlords, we ensure objectivity and accountability and avoid conflics of interest.
#» We align business plans with real estate needs to save money and increase productivity.

Services
« Owr integrated services include Transaction Management and Project Management, with advisors working
clossly together.

«  Cther on corporate services include: ital Mark Corporate Solutions, Facilities Services, Leass
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Success Stories/Case Studies

Success Stones Success Stores
Skype New Relic

Falo Alto, Califomia San Francisco, CA
57,000 S5F T3.000 5F

Greza San Jose Cresa San Jose
Oownload as POF Oowenload as FOF
i) SB0oBEn

Client Objectives

Mew Relic, a fast-growing software analtics company, almost tipled its number of employees and i
owverll buziness in 2012, At the end of that ywear, Mew Relic senved approximately 30,000 customer
accounts and anticipated more fast growth across the board. In shor, Mew Relic needed to expand i
opemtions beyond the 14,625 5F it occupied at 101 Second 5t in San FrRncizco. talso wanted to
a new headquarers site that would reflect its progressive, collbomtive culture and help in the recruitr
and retention of talent. At the zame time, Mew Relic wanted 1o remain in San FRncizco's bungeoning
South of Market area.

Client Objectives

Skypeis a leading IP telephony service provider that offers free, intemational. and low-cost calling. In
addition to standard telephone calls, Skype enables file transfers, texting. video chat, and
videoconferencing.

Skype's primarny drivers forthis project were consolidation, altmdtion and retention of talent,
innowvation, process support. and product development. Skype's dezire was to offer its staff a vanety of
wark seftings, with the solution providing spaces that foster colbbomtion, support intermaction, and

t tal ication.
e e To mest these objectives, Mew Relic engaged Creza San Jose to prowvide integrated



Advertising

Ad creation and production
Negotiations with ad reps
Placements

Quid pro guo for editorial
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Advertising

We Tip the
Scale in Your Favor

Best Place
for the Best Space

With the best people working in the best place,
we're inspired to find the best space for our clients.

We’re honored to have won the following awards In the last year:
m Boston Business Journal's “Best Places to Work™
= Bosion Business Journal's “Best In Boston Real Estate”
m Bosfon Globe's “Top Places to Work™

= CoreNet Global New England Awards of Excellence
= Commercial Brokers Assoclation’s Achlevemnent Award

Work with Cresa, Real Estate Advisors Who Only Represent the Tenant L

Cwoas your broker represant your landlord as well as you? i so. that presents = CoStar Power Broker and Top Leasing Broker
8 potential conflict of interast. At Cresa, we work only for the tenant. Mot the landlord.

That's the Tenant's Adwvantage.

n L.\#ii‘;"l’ s Erhng "
CoRENET |t , . Cosias| POWER
TOPPLACES ACHIEVEMENT BROKER
TOWORK 2012 |  awaRDS oF EXCELLENCE AWARDS 2012 Top Firm Award

Cresa Boston | Corporate Real Estate Service Advisors
200 State Street, Boston, MA 02109 | 617.758.6000 tel | cresa.com
Headquarters for Cresa LLC, The Nation's Largest Tenant Representation Firm

OrESa.o0m

Cresa | Corporate Aeal Estabe Service Advisors
MORE THAM zo6 OFFICES WORLDWIDE | MORE THAN 57 NORTH AMERICAN OFFICES




Networking

* Industry and association events liaison
e Speaking engagements
e Sponsorship negotiations




Community Relations

o Cause-related marketing, public service

e Habitat for Humanity, One Warm Coat, Greater Boston
Food Bank, and more.
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Miscellaneous Services

Speech writing

White papers

Positioning statements

Crisis management

Conflicts of interest campaigns
Graphic arts direction

Internal communications

LLC liaison for blogs and newsletters

ann ILE l-{f’ E;resa
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