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History and Expertise 
• Woonteiler Ink (Wink), founded in 1992, a full-service, award-

winning PR/marcom firm, specializes in healthcare.  We have 
represented more than 30 healthcare clients, including 
hospitals and physician groups. 

• Gary Woonteiler, agency principal, PR professor/featured 
industry speaker, and author, has more than 30 years of 
experience. 

• Wink’s business model is a small, full-time staff and well-
established partnerships with art directors, webmasters, 
videographers, etc. 

• We are known for our outstanding client service, integrated 
approach, and results-oriented programs, including the 
repurposing of material to enhance branding and efficiency. 
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History and Expertise, Cont. 
• We have excellent track records in traditional public 

relations/article writing as well as digital/social media. 
• Our services include: strategic positioning, media relations, 

guest columns, web development and content, marketing 
collateral, email marketing, Facebook and Google 
campaigns, videos, advertising, special events, community 
relations, executive editing, etc.   

• We can work on a retainer or project basis with flexible 
billing arrangements. 

• This presentation highlights our recent work for two clients:  
Beth Israel Deaconess Medical Center (BIDMC) and 
Harrington HealthCare System.  
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Representative Clients 
Hospitals/Health Systems/LTC Facilities 
• Beth Israel Deaconess Medical Center  
• Harrington HealthCare System 
• Tufts Medical Center 
• Partners HealthCare/Center for IT Leadership 
• Mount Auburn Hospital 
• Quincy Medical Center 
• Falmouth Hospital 
• The Boston Home 
• Alternacare Acute 
• Private Healthcare Systems 

 
Health-related Charitable Organizations 
• American Heart Association 
• American Cancer Society 
• American Red Cross 
• Muscular Dystrophy Association 
• Boston Aid to the Blind 
• Friends Fighting Breast Cancer 
• Handi-Kids 
• United Way of Mass. Bay; Cape & Islands 

United Way 
 

Physician Groups/Cancer Centers/Associations 
• Commonwealth Hematology-Oncology 
• Commonwealth Atrius Cancer Center/Atrius 

Health 
• Central Massachusetts Independent Physician 

Association 
• Affiliated Physicians Group/BIDMC 
• Weight Loss for Life (WeLL) 
• Personal Physicians Association 
• Flier Beth Israel Deaconess 
• Merrimack Valley Oral Surgeons 
• Lexington Center for Women 
• Cambridge Diagnostics Group 
• TRAINOR Center 

 
Miscellaneous 
• Donoghue Barrett & Singal (Healthcare 

Department of law firm) 
• MD Pad 
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Overview 
• Client for 10 years. 
• Worked with main hospital and satellite offices: 

– CardioVascular Institute (CVI) 
– Walking Program/AHA sponsorships 
– Cancer Center 
– BIDHC-Needham 
– BIDHC-Chestnut Hill Square 
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Media Relations 
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Media Relations, Cont. 
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Guest Columns 

Each article above was generated to accompany interviews on Physician Focus, a 
monthly TV program broadcasted to an estimated 1.9 million cable households in 

Massachusetts . Additionally, these articles were also featured in 170+ local 
publications, including MetroWest Daily News, Enterprise, and The Patriot Ledger. 
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Patient Case Studies 
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Website Content 
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Blogging 
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Newsletters 
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• Ongoing efforts to promote the health 
benefits of walking and the Walking Club at 
BIDMC. 

• Special events, including National Walking 
Day and Boston Heart Walk. 

• Publicity, email marketing, website, social 
media. 

• Significant print, TV, and radio coverage. 
• Liaison with AHA for sponsorships and 

promotion. 
• Planned and implemented “Walks of Life” 

campaign to recruit numerous individuals, 
including celebrities, to record their “steps” 
and commit to healthier lifestyles. 

• Planned and executed “Lifestyle Change 
Awards” program, which involved hundreds 
of nominations from individuals who 
dramatically changed their lifestyles/walking 
routines; recruited celebrity chairmen and 
honored the winners. 

Celebrating Heart-Healthy Achievements. Former WCVB-TV5 anchor, Susan Wornick, 
congratulates WBZ radio host, Jordan Rich, on his Lifestyle Change Award. The recent Lifestyle 
Change Awards ceremony at Beth Israel Deaconess Medical Center in Boston recognized Boston-
area individuals who made dramatic lifestyle changes that improved their heart health. Susan 
Wornick is one of the co-chairs of the 2014 Walking Campaign. 
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Planned and implemented a free 
patient education event hosted by the 

BIDMC CVI focused on the 
prevention, diagnosis, and treatment 
of cardiovascular disease in women. 
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Planned and implemented major BIDMC 
event, sponsored by the Dana-

Farber/Harvard Cancer Center, which 
brought together scientists and clinicians 
from the greater Harvard community to 

discuss the field of liver cancer research 
in hopes of submitting grant proposals. 
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Overview 
• Client for eight years; responsible for all PR/marketing for five years for hospital 

campuses and numerous satellite offices. 
• Served on Senior Leadership Team. 
• Strategic marketing and plan rollout. 
• Corporate branding, including logo/tagline and graphic identification. 
• Media relations, article writing, resulting in multiple cover stories and electronic 

coverage. 
• Advertising program, including print, billboards, posters, cinema.  
• Website upgrades and content management. 
• Collateral, including hundreds of newsletters, brochures, fliers, reprints.  
• Vendor oversight, and liaison, including art director, webmaster, videographer, ad 

reps.   
• Physician recruitment program through online marketing program. 
• Special events, including grand openings of Emergency Department, Urgent Care 

Center, and Diagnostic Imaging Department. 
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Overview 
• Community relations, including sponsorships of numerous walks and local events. 
• Facilitating numerous accolades on local and national level for hospital and CEO. 
• Social media, including Facebook and Google campaigns, LinkedIn, Twitter. 
• More than 20 videos highlighting corporate story, patients, physician focuses, 

services.   
• Blogging program ongoing on numerous health issues, often repurposed as guest 

columns. 
• Speaking program at area venues. 
• Testimonials from scores of patients, with repurposing for media case studies. 
• Email marketing program set-up for MailChimp, including extensive database 

development. 
• Focus group liaison and consultation. 
• Community & Government Relations Committee management. 
• Issues management, damage control. 
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Cover Stories 
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Media Relations 
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Advertising 
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Brochures 
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Direct Mail 
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Newsletters 
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Guest Columns 
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Patient Testimonials 
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Blogging 
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Videos 

About Harrington HealthCare System 

https://youtu.be/Fzeq9MiNZ6c
https://youtu.be/26Ctfif1zFM
https://youtu.be/T3LrM5BS0J0
https://www.youtube.com/watch?v=IzKavB6A_ug
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Website Content 
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Social Media 
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Community Relations 

Bobby's Benefit: Community Dog Show 
and Lung Cancer Awareness Event 

 
 

Take a Mental Health Day Color 5K 
 

• Cause-related marketing, public service 
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Awards and Recognitions 
• A Top Hospital in the Nation three years in a row, 2013-2015, The Leapfrog Group 
• One of only 133 hospitals nationwide to earn eighth straight “A” grades for patent safety, The Leapfrog Group 
• Lowest primary C-section rate in Massachusetts–14.3% as reported by the Leapfrog Group 
• Highest Reduction in Readmissions among all Massachusetts hospitals from 2011 to 2013 - 18.6% drop as reported 

by the Center for Health Information and Analysis 
• Three-year accreditation for the Cancer Center at Harrington from the Commission on Cancer 
• Top Performer in Patient Satisfaction and Patient Experience, Healthgrades 
• Top 10 Massachusetts Hospitals For Quality Measures, Press Ganey 
• 99th percentile patient satisfaction rating for inpatient care, Press Ganey 
• Healogics Center of Distinction for our Wound Care Center 
• SCORE award for quality of care to stroke patients 
• Recipient of a $3.5 million grant from CHART for expanding behavioral health programs 
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To contact Gary Woonteiler: 

 
Woonteiler Ink 

1193 Main Street, Unit D1 
Hingham, MA 02043 

781-875-1958 
info@woonteilerink.com 
www.woonteilerink.com  

mailto:info@woonteilerink.com
http://www.woonteilerink.com/
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